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会所是高端生活方式的一种体现。《TOP 会所》将辑录世界各大城市独具魅

力的休闲会所设计方案，将全球休闲会所（策划）设计公司、著名设计师和娱乐

投资商的最新休闲会所项目汇编成书。不同地域和文化的设计师在休闲会所上的

最新探索成果将呈现于此，为读者呈现一场最高品质的视觉盛宴。此书的编辑方

式也区别于以往，按服务类型专业的区分细化的介绍几类会所，重点展示了每类

会所的设计风格和设计要求及配套服务。
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深圳市艺鼎装饰设计有限公司

湯物臣·肯文 設計事務所

温州大木云门建筑空间设计

武汉朗荷室内设计有限公司

喜力（香港）室内设计机构

香港维捷室内设计有限公司

新冶（国际）设计

逸伦联创国际

源创品格（香港）设计

中国美术学院风景建筑设计研究院

明·设计顾问

能量黑石设计

品川设计

邱诚设计

Dariel & Arfeuillere – A Lime 388 Company

Graven Images

ID Team

Jackson Clements Burrows Architects

M+R Interior Architecture

Yusaku Kaneshiro+Zokei-syudan Co., Ltd.

021 239339

096

036

项目地点 | 中国浙江

项目面积 | 5 000 平方米

设  计 师  | 杨春蕾

设计公司 | 杭州良品室内装饰设计有限公司

主要材料 | 石材、木饰面、铜艺、墙纸、硬包、实木地板

摄  影  师 | 林德建

万科公望主会所

037

As one of the high-end projects, open to public use, the club plays the 
role of an urban complex as well as a landmark, providing service for 
the local senior personages in Hangzhou.
Located at the bank of Fuchun River with the picturesque landscape, the 
traditional charm in this project is naturally achieved through modern 
and international displaying approach.
With no adherence to the gravity and solemnity in the traditional style, 

adopting modern and succinct lines, the designer creates the broadness 
and tranquility of this project in the background of outdoor gorgeous 
landscape. Decorated with stone material in white and dark wooden 
color, the whole space diffuses human touch and cultural taste in a 
balanced way. The various forms of copper use, perfectly interspersing 
and interweaving everywhere, make the finishing point of this project, 
and highlight its dignity and nobility.

044 045



《东方雅居》书涵盖大量优秀中式设计案例，中式风格不是纯粹的元素堆砌，

而是通过对传统文化的认识，将现代元素和传统元素结合在一起，以现代人的审美

需求来打造富有传统韵味的空间，让传统艺术在当今社会得到合适的体现。
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陈志斌设计事务所

成都龙徽设计工程顾问公司

传古设计

东莞尺度室内设计

董龙设计

多维设计事务所

方块空间

福建国广一叶建筑装饰设计

福州吉祥如意装饰设计

福州佐泽装饰

哥顿（香港）设计

杭州铭品装饰

杭州易和室内设计公司

昊天空间设计

深圳三米家居设计有限公司

深圳市特艺室内设计

深圳市严正室内设计

深圳市一帆装饰

杨大明设计顾问事务所

郑军设计事务所

058 059

学问通达，定应沉浮，破旧衍新，在

东方韵味的别致中融入充满现代精神的时尚

质感，这是新中式家居的自由豁达。一册古

籍、一盏明灯、一杯香茗、一张罗汉床、几

具青花瓷，宁静而致远；红袖添香，东方假

日，为伊倾情。

明快简约、含蓄优雅的设计风格，仿佛

回归自然，令身心平静、舒展，使居住空间

成为纷繁生活中的一隅桃源。花非花、镜非

镜的新式空间，对其所根植的古典文化充满

敬意。古典、雅致的厅堂，宽敞而明亮，点

燃的不只是眼球，温暖且透彻心房。古朴的

窗扇点亮了整个空间，正所谓“闲时月下谈

经论道，卧看庭前花开花落。”

窗外月色如觞，一曲春江花月夜，浅

浅的音韵，袅袅的律动，江河拱手，为君一

笑。

064 065

084 085

空间的改造，是该案的重中之重。为了充分利用空间

又保留其原有特色，设计师做了颇为精心的构思和设计。

首先更改了梯位，令餐厅与客厅形成围合之势，令空

间更加简洁、大气，动线更加流畅。

在客厅原有弧顶的局部挑高空间中搭建楼板，在低矮

之处，保留部分空间，作为连接客厅与二楼休闲区的天井，

令客厅呈现非凡的气势。弧顶利用镜面铝塑板，弱化其突

兀的形状，令人站在此处，就能够瞥见楼上的一隅风光，

妙趣横生。

088 089

012 013
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Robert Majkut Design
_24 25_Designer_Robert Majkut location_ul. Malczewskiego 45, Warsaw, Poland area_1,404m2basic info

Design Company_robert majkut Design

Corporate 
Department 
of InG Bank 
SlaSkI

_Description

The basis of the concept was the idea of creating new, abstract space 
for corporate customers sector, which is extremely important for the 
bank. 
Solution
Taking into consideration functionality, solutions used concentrated 
on maximum effectiveness and perfect matching to the character and 
duration of meetings, required technological equipment and the way 
of their organization. Central, spacious, representative reception is 
also adjusted for the waiting room with its business TV channels, coffee 
corner for people who are waiting and also for those who are in the 
cabinets, and the communication network which enables easy access 
to all cabinets. 
The client zone is linked directly with the back office. In the back office 
there are also cabinets of the management board and directors of 
particular departments and regions. Apart from the furnishing, the 
standard of the back office does not differ from the customer service 
zone.
This consequence of improving the furnishing standard is characteristic 
for the project. It should emphasize not only the characteristic way of 
brand image building but also care for the work quality, deeply rooted 
in the interior and culture of the company. In the back office there are 

comfortable armchairs for resting during informal meetings as well as 
equipment for individual or group work. 
Formally, the project is based on the concept of free flow of waiving 
walls. Made of two layers, orange and white, they create a kind of stiff 
curtain freely covering or showing the entrances, passages, and doors 
in the whole customer zone. Free waiving and sloping wall gives the 
futuristic effect and diversify the design and intervention effect of the 
building. It creates the impression of sewing the "internal clothing" on 
the fixed building construction. Every hole in the structure shows its 
thickness, multilayer, additionally underlined by internal lightings. The 
same rule creates the internal island . 
Colours which dominate the interior are the corporate ING colours. 
The usage of much higher intensity than in other branches, impose 
orange as the leading colour, supplemented with big amount of white 
and few hues of grey. This set of colours, enriched by lighting blue, 
visible mainly in the carpeting and furniture in the social infrastructure, 
breaks the warm energetic climate, balancing and making it calmer. 
The colour theme is seen in the whole space. White furniture, orange 
seats and walls, blue accents in the upholstering and carpeting create 
the perfectly harmonized wholeness.

photographer_OLO Studio _26 27_

_42 43_

_54 55_

Design Company_Crea International

Barwa 
Bank

Design director_Libero Rutilo Concept supervisor_Massimo Fabbro architect_Nicola Golfaribasic info

the Barwa Bank branch design concept has been one of the most 
challenging projects that Crea International has ever developed: 
designing the most progressive Islamic bank of the future, showcasing 
modernity and coolness. the objective was to propose an environment 
aimed at making customers more and more familiar with the most 
innovative technologies, a bank thought where people would feel 
comfortable and welcome.
through the methodology of physical Brand Design, Crea International 
team approached the project in a very logical and structured way: "In 
the first place, we look into the history and traditions of the country to 
get familiar with the components Qatari people felt very belonging 
to their culture and were proud of. we also analyzed throughout 
the mission of Barwa Bank and the values it stands for, and finally 

we looked at the banking models both in western and middle east 
countries to build a strong point of difference and a gap with the 
current models, as claims viviana rigolli, strategy director of the 
project.”
to ensure real distinctiveness versus such current banking models and 
to build the most innovative bank, Crea International designed a new 
service standard: only a central banking area hosting multifunctional 
comfortable workstations where the bank assistant can seat close or 
in front of his client looking together at touch screen table, where all 
banking functions can be performed with total transparency and almost 
paperless. the final result is a delicate balance between simplicity, 
intuitive space fruition of the service model and the warm environment.

_Description

Strategy director_Viviana Rigolli lead graphic designer_Sonia Micheli Graphic designer_Giuseppe Liuzzo location_Qatar _56 57_

_74 75__80 81_area_400m2 photographer_Jan Bitter

Open 
LOunge 
– Raiffeisen Bank
Design Companyes_nAU Architecture, Drexler Guinand Jauslin Architekten

basic info

_Description

Raiffeisen’s flagship branch on Zurich’s Kreuzplatz dissolves traditional 
barriers between customer and employee, creating a new type of “open 
bank”. Advanced technologies make banking infrastructure largely 
invisible; employees access terminals concealed in furniture elements, 
while a robotic retrieval system grants 24 hour access to safety deposit 
boxes. This shifts the bank’s role into becoming a light-filled, inviting 
environment – an open lounge where customers can learn about new 
products and services. This lounge feels more like a high-end retail 
environment than a traditional bank interior. Conversations can start 
spontaneously around a touch screen equipped info-table. The info-
table not only displays figures from world markets in real-time, but can 
be used to interactively discover the history of Hottingen, or just check 
the latest sports scores.
Elegantly flowing walls blend the different areas of the bank into 
one smooth continuum, spanning from the customer reception at 
the front, to employee workstations oriented to the courtyard. The 

plan carefully controls views to create different grades of privacy 
and to maximize daylight throughout. The walls themselves act as a 
membrane mediating between the open public spaces and intimately 
scaled conference rooms. Portraits of the quarter’s most prominent past 
residents like Böklin, Semper or Sypri grace the walls, their abstracted 
images milled into Hi-macs using advanced digital production 
techniques. While intricately decorative, the design grounds the bank 
in the area’s cultural past, while looking clearly towards the future. The 
Info-table in the lounge also offers customers a chance to check the 
latest stock quotes, or the daily news.
The touch screen also allows one to learn about the history of the area. 
Most importantly it acts as a magnet for client and advisor to meet 
around casually, before deciding if they should move to the adjoining 
meeting rooms for further discussion. Displayed information is updated 
real-time from the web through programmed RSS feeds. New figures 
pop up like animated soap bubbles.

Co-authors_Tomek Majewski, Daria Cieslak,Grzegorz Pietraszuk,Michał Sokołowski, Konrad Basan, Joanna SowulaDesigner_Wojciech Eksner, Łukasz, Zagała, Przemo Łukasikbasic info

ING BaNk
Design Company_medusaindustry

location_Poland photographer_Agnieszka Wawro, Milosz Jaksik

The client's guidelines for the project stressed on transparency of space, 
high flexibility in arrangement, modern, elegant look and direct contact 
with client.
Model outlet interior has been divided into three access areas 
significantly facilitating orientation of customers in the bank. Without 
using the traditional partition walls the designers managed to 
distinguish self banking, customer service area and background 
facilities. Ceilings on the whole area are covered by custom designed 
lamps tightly adjoining to each other. Cylindrical shape of the 

lampshades and blackness of the ceiling that increases impression of 
depth, both increase the feeling of space of the interior. Some lamps 
are used as ad carriers. Images placed at the bottom of the lampshade 
use the lamp lightsource to look similarly to citylight. 
The package of branding elements designed by medusa also includes 
internet post, fun-place for kids, leaflet stands, a form of retractable 
lightbox with highlighted ad and multimedia pylon. For better customer 
orientation designers have created signage system in each room 
located on the floor.

_Description



此书搜罗了全球顶级游艇设计师及游艇制造商提供的最新游艇设计作品，为

设计界专业人士和游艇爱好者提供了多维、全面的视角，充分展现游艇带来的时

尚休闲、高品位的生活方式。
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32M SaiLing yacHT aKaLaM
interior         
 
naval architect

shipyarD
length
Beam
cruising speeD
photographer

Barracuda Yacht Design, 
Javier Munoz
Iñigo Toledo, Barracuda 
Yacht Design
Pendennis Shipyard
32m
7.6m
13.5kn
Lloyd Images

32m sailing yacht which has been designed to maximize outdoors 
living and create a “home from home” feeling. This unique 
design makes best use of natural lighting as a result of 24x large, 
panoramic windows set within the hull.

The owner wanted an interior that was fairly simple and easy to live 
with and not “over-decorated” with too much ornate detail. The 
intention was to create an “apartment-style” look and feel, in fact, 
completely unlike something that you would normally expect to find 
on a fairly traditional looking hull design such as this. 

The final look is sharp, sophisticated and very contemporary and 
incorporates a typically Spanish architectural feel by showing a 
dramatic contrast between light Sycamore woods interspersed with 
dark tinted Zebrano.

The twin shower-rooms are also very contemporary and use marble 

sinks, decorated wall tiles and plenty of shiny stainless steel and 
chrome fittings to great effect, once again, the effect of the large 
windows in the shower-rooms is amazing.

The emphasis on the layout was for a large pilothouse area with 
large open doors to the aft-deck, so that the owner could wander in 
and spread out in comfort with friends and family around the large 
TV screen, or listen to some music from the sophisticated sound 
system.  Very similar, in fact, as if it were an apartment building on 
dry land.   

The accommodation deck is dominated by an extremely large 
owner’s cabin, which is much larger than you would normally expect 
to find on a yacht of 32m. This has meant that the two twin berth 
guest cabins are perfectly adequate in size, but they are not what 
you could call large. Same applies to the captain and crew areas, 
which are adequate but not overly spacious.

268 269

286 28780 81

norTHern STar
interior Design         
exterior Design  
shipyarD
length
Beam
cruising speeD

Pauline Nunns
Espen Øino Naval Architects
Lürssen Yachts
75.40m
13.50m
17.00kn

Northern Star has a length of 75 metres and is designed for extensive and 
extended cruising in both northern and southern hemispheres. She features 
large outdoor spaces and provides ample seating for open air dining, 
lounging and sun bathing. In cooler weather conditions a heater in the 
overhead as well as glass panels for wind protection ensure that guests feel 
comfortable at all times. 

The interior, designed by Pauline Nunns, can best be described as a grand 
country home, which is executed in every single detail and dominated by 
light airy and comfortable traditional interiors. 

When entering Northern Star through the main entrance into the marble 
floored hallway you instantly get the feeling of a classic rather than a flashy 
yacht. The hallway provides a very impressive cylindrical glass elevator 
which accesses all decks and is encircled by the main staircase.

The main deck hosts the main salon and dining area, which are executed 
in a warm red tone. Comfortable couches and chairs are placed around 
a real working fireplace and a self-playing Steinway piano offers musical 
entertainment.

The 5 guest suites are also situated on the main deck and offer generous 
accommodations and very large windows. The decoration of each cabin is 
different but all is held in light colours. The beauty and massage room next 
to the guest cabins is a much sought-after spot onboard.

Most of the upper deck is dedicated to the owner's suite which includes 
a cosy lounge with library as well as private study. The suite offers most 
spectacular panoramic views and two side doors offer the possibility to 
walk outside to a cosy seating area. The sky lounge on the same deck is a 
masterpiece in its own right and has the same light-blue and white colours 
as the owner's suite. 

Northern Star is a yacht built for pleasure, but above all other 
considerations she is a yacht intended to be self-sufficient during extended 
voyages on the high seas and well equipped for whatever she may face.

104 105

146 147

180 181



珠宝店的设计要跟上潮流，体现出珠宝本身的气质，同时又要满足不同消费

者的需求，就要根据人们不同的品味和生活方式，甚至生活范围选择需要表现的

形式和内容。比如，哪种形式比较容易表现消费者对生活情趣的追求，哪种内容

最能显示个人品位的超凡脱俗，哪种灯光最能迎合人们对于空间风格与生活情调

的需求，等等。而《珠宝店》向读者展示的正是流行设计中丰富的想象力和独特

的创造力，集中演绎了40多个国外最新的珠宝店的设计案例，旨在为读者提供最

具价值的参考信息。
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Jewellery Shop

Designer | Tokujin Yoshioka
Location | Tokyo, Japan    area | 62m2tokujin YosHioka inc.

Swarovski Store

of jewelry, rather than proposing an ordinary interior design for retail.
As the key elements of the shop, the facade is covered with nearly 1500 stainless-steel mirror relieves. it reflects the various 
scenes from different angles and sparkles brightly as if crystals cascade down from the sky. its ever-changing day and night 
expression harmonizes light and fascination and attracts people out in the street.
Stepping inside the store through the entrance, where another key element of the design, waterfall-like chandelier, is 
showcased, the visitor will encounter a crystal staircase. it orchestrates the sparkling of the crystals and radiates brilliance 
throughout the entire space by creating a fantastic atmosphere. Moreover, dazzling crystals on the floor are embedded in the 
stone like a fossil. Each staged object increases its transparency and sparkles more in the space when the illumination hits and 
brings the pieces to live as they are the creatures living in the forest. 
on the second floor, a special installation called “Shooting Star” will be presented, in which crystals make a scene just like a 
fall of shooting stars. With using the shimmer of the crystals to resemble stars, "Shooting Star" is an installation, which shows 
people the beauty of overlapped and reverberated transparent sparkles.
The installation will express a poetic and fantastic world where 28,000 crystal stars twinkle down from the sky.

This is a large project implemented by Swarovski to renew boutiques and concessions in all 
major fashion capitals around the world.
The new store in Ginza, is completed as the first flagship ever Swarovski showcases in the world.  
The concept of the new retail architecture, "Crystal forest", is comprehensively implemented in 
this store design.
When the designer pondered how to express the intimate relationship between crystals and 
nature, he have looked to the forest as a key element of his inspiration. The designer have 
intended to design a new retail architecture, which makes the visitor wonder, from the moment 
of stepping in the boutique, whether he/she were in the forest, jeweled with crystals and pieces PhotograPh by

Masahiro Okamura
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Jewellery Shop

Designer | Vicky Ou    Location |  Shenzhen, China    
area | 2m2 Vicky deSign

Enigma Diamond
This brand focuses on high-end customized products and sales of rough stone, therefore, the 
design of the exhibition hall should be unique and simple rather than traditional. The designer 
treats the exhibition hall as its products and the design highlights its line, technics and pattern.
L-shaped structure occupies too much space and the designer takes its full advantage to define 
the layout. The exhibition hall is naturally divided into two areas by designing a curve at the original 
structural column, which not only hides the huge column but also makes the rear of the exhibition 
hall become the important and hidden VIP room. The layout and the application of materials create 
the expansion, diversity and various facets in the exhibition hall, such as, the contrast between hard 
marble and soft rugs, the abundant application of edge-cutting gray mirrors and black mirrors.

 

The flagship boutique at Orchard Central breaks new ground in its boldness and vision. The coveted duplex 
Jewel Box concept of the new mall spans 244 square meters and is a visual and sensory feast that defies all 
staid notions of the traditional jewelry store. CUPID, after all, is about breaking the rules.
From the minute one enters, one is transported into a futuristic, yet organic space limned with bold gold, 
silver and black details. Iconoclastic “360 Blob” displays catch the eye and are as arresting as the unique 
jewelry pieces within.  This multi-level space is divided into different sections creating different characteristic 
and experience of jewelry shopping, but the fluid design also blurs these sections and transports people 
seamlessly from one area to another.  The undulating golden staircase on the first floor for example, is designed 
with platforms so that people can stop at different levels, viewing the jewelry from different angles, all while 
ascending through the space to go to the next area.  The jewelry pieces are also categorized within different 
custom-made displays that are unique in each section, such as the golden blob display, high-gloss black 
faceted display, and the golden oval display on the second floor. Additionally, a custom-made 4-meter wide 
sculpture which shaped as entangled chrome bracelets/rings are suspended from the ceiling creating a bold 
focal point to the view from outside while also filling the 10m high space. Another highlight of the store is the 
CUPID bar & lounge on the second floor where VIP customers can enjoy a glass of champagne while they 
shop. They can even chill out to the music of guest DJs at a special console area.
The designer Karim says of the space: ““I believe the store which I have designed is like no other in Singapore, 
if not the world,’’ he says. “In keeping with my philosophy, I have tried to break the conventions and traditional 
expectations of what a jewelry store should be.Like the finest jewelry pieces, the boutiques are rich, yet 
minimal, precious yet audacious, skewed yet organic. The space also is totally functional and democratic in its 
presentation. It is a project I am very proud of.’’

位于新加坡乌节商业中心的珠

宝旗舰店以其大胆和想象力开辟了

一个购物新天地。以令人目眩心驰

的双层珠宝盒概念来设计的购物大

厅占地244平方米，为进入的人们

提供了一场视觉和感官的盛宴。它

打破了一切关于珠宝店设计的陈腐

概念。丘比特珠宝店是一个标新立

异的典范。

一进入大厅，人们便能感受到

精心规划的空间内充满未来主义气

息，厅内布满大胆的金色、银色和

黑色的细节设计。打破常规的360
度抽象展柜和柜内展示的独一无二

的珠宝一样引人注目。大厅内的多

层空间被分割成不同部分，营造出

不同特色和购物体验，但是不规则

动态设计又模糊了各部分之间的界

限，使人不自觉地从一个区域过渡

到另一个区域。例如，一楼的波浪

状金色楼梯尽头与平台相连，人们

在上楼过程中可在不同高度停留，

并从多种角度观赏珠宝。所有珠宝

都被进行了分类，每个部分的定制

展台都各有特色，如金色斑点展

柜、高光黑面展柜和二楼的金色椭

圆形展柜等。此外，定制的4米宽

的铰链式铬合金环状装饰物悬挂在

10米高的空中，成为了外面来往人

群注目的焦点。另一个特色就是位

于二楼的丘比特酒吧和休息室，那

里可为前来购物的VIP客户提供休

息和香槟小酌，他们甚至还可以在

特殊的控制台区域请特邀DJ为其

播放驰放音乐。

设计师卡里姆曾这样描述该

店：“我相信我所设计的商店即便

不是在世界上，那么在新加坡也是

独一无二的。按照我的理念，我努

力打破常规，突破人们对珠宝店的

一贯预期。就像店内展示的高级珠

宝一样，这处珠宝店把丰富与极

简、贵重与冒险、创新与秩序融为

一体。它同时也兼具功能性和大众

性，我为它自豪。”
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architecture3S

Arquitectura e Interiors

arquitectura x

Brunete Fraccaroli

Camenzind Evolution Ltd.

casaPública

Caterina Tiazzoldi / Nuova Ordentra

Clive Wilkinson Architects

COEN!design agency

Creneau International

dan pearlman Markenarchitektur GmbH 

Electric Dreams

essentia designs limited

Estudio Mytaki

FGMF (Forte, Gimenes & Marcondes 

Ferraz)

Iosa Ghini Associati

ISA STEIN Studio

Jason King Associates 

Julie Snow Architects

本书反映了我们所处的时代,将现代社会的文化变革通过办公空间设计展现出

来。技术发展使人类价值观在我们的文化态度方面盛行,而且,办公空间设计在各

个层面都具有多种功能。当前,设计师也关注材料的变换、颜色、技术、能提供足

够光线的玻璃透明度等。他们尤其关注对我们地球至关重要的可持续发展。本书

收纳了70多个国际项目,包括MsN、谷歌、skype等,其目的在于提高生活的质量。

crEative & modern 
office

18 19 22 23

One Shelley Street
Designer Clive Wilkinson Architects
Location Sydney, Australia
Area 30658 m² (330,000 SF)

Clive Wilkinson Architects was selected to lead the design team to 
implement a fit out for Macquarie that would complement their adoption 
of a new collaborative style: Activity-Based Working (ABW), a flexible work 
platform developed by Dutch consultant Veldhoen & Co. The designers’ 
first idea was to open up and animate the ten-story atrium with 26 ‘meeting 
pods’, as a kind of celebration of collaboration, allowing clear lines of sight 
through the financial business.
Numerous work zones surround the atrium, designed to house 100 
employees each in adaptable neighborhoods. An arterial staircase links the 
zones forming a ‘Meeting Tree’, emblematic of the interconnectedness of 
Macquarie’s client relationships. The Main Street on Level 1 offers communal 
spaces that are highly conducive to corporate and philanthropic events 
and include a café and dining areas. Within the office floors ‘Plazas’ were 
modeled after collaboration typologies—the Dining Room, Garden, Tree 
House, Playroom, and Coffee House, where cross-pollination among business 
groups is encouraged through spontaneous encounters.
One Shelley Street has been designed to the highest levels of green star or 
LEED efficiency, using revolutionary technologies like harbor water cooling, 
chilled beams and zone controlled lighting. Overall energy consumption 
has been reduced by 50%. The interior staircase, linking the various 
neighborhoods, has reduced the use of the elevators by 50%. 
There has been a 78% reduction in paper storage needs and a 53% 
reduction in printing paper. Mail is scanned and distributed electronically, 
decreasing the need for storage. 
Employees have lockers in which to store personal addenda, and are 
deterred from creating paper waste, there's not a trash can in sight. 
One Shelley Street is positioned to be a trailblazer for the new global 
sustainable office building.
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道和设计

福州大木和石空间设计联合会馆

国广一叶装饰设计机构

禅品设计工作室

深圳市汇能空间装饰设计

北京屋里门外（IN · X）设计公司

福州多维装饰工程设计

名雕•盛邦

美迪装饰“赵益平工作室”

北京原•荷晓装饰设计事务所

周易室内设计工作室

明 设计顾问

光合•国际空间设计顾问机构

上海大唐环境艺术

香港斯韦普设计成都公司

54 55

22 23

本案是静茶的第二家店，是按照标准店的经营模式，故此次采用了许多标准化的模式。

整个空间设计流动着静穆、深邃的气韵，散发着诗性的光芒，既具深厚的传统积淀，又有鲜

明的时代特征，体现了设计师对深化山水意境的追求。东方文化的体现尤为深刻，有中华武

术的阳刚之美，也有高山流水的韵律之美，更充实着华夏人热爱和平、追求和谐的大度之美。

在作品中我们已经看到了“新东方主义”的形成。

在这个时代，文化的本源与融合，成为一对矛盾却互相无法割舍的力量。美学概念浑然

一体，无法强行拆分。但倘若我们一定要剖析“新东方主义”，大概应是“东方的审美传统、

西方的现代精神、设计的艺术创造”，三位一体，缺一不可。东西方文化的碰撞与融合是“新

东方主义”的核心思想。
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AKLS Arhiteckti

APA

AS Scenario Interiorarkitekter MNL

Autoban

Bluarch Architecture + Interiors + Lighting

Campaign

Concrete Architectural Associates

Curiosity

dan pearlman Markenarchitektur GmbH

David Collins Studio

Dear Design

Dick Clark Architecture

Duccio Grassi Architects

Elia Felices Interiorismo

Gita Gschwendtner

Karim Rashid Inc.

Kinzo

Lee Broom

Mangekyo

Pentagram Design
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AB Concept

Aidlin Darling Design

Alexi Robinson Interiors 

Arcsine Architecture

Atelier Heiss Architeckten, Vienna

Bluarch Architecture

BNKR Arquitectura

Concrete Architectural Associates

Creneau International

Design Spirits Co.,Ltd.

Digital Space

Epitaph

Fantastic Design Works

Fusion 

Johannes Torpe Studios

Klm-architects

Koichi Takada Architects

K-Studio

LW Design Group

Ryntovt Design

本书精选了国外最优秀的设计师的近70个餐厅设计作品，全面展示了各个项

目的室内设计手法和材料。设计师独特的设计手法为各个功能空间带来令人神往

的空间享受。经典案例的集结出版定能为读者带来奢华的生活享受，也为同行间

的相互交流提供良好的平台。

stylish
restaurants

038 039 068 069

Designers: Frank Tjepkema, Janneke Hooymans, Tina Stieger, 
Leonie Janssen, Bertrand Gravier, Camille Cortet 
Design Company: Tjep
Location: Amersfoort, Dutch
Special Thanks: Brandwacht en Meijer & Kloosterboer

In  October 2003,  two wonderful 
entrepreneurs came with their wish to 
start a new unique restaurant concept 
that would welcome parents and 
their children without looking like a 
playground. 
Indeed, children don't necessarily 
want to spend the evening with 
Donald Duck when their parents go 
out. The first Praq restaurant opened 
its doors shortly after and became 
quite successful and well-known. 
After five successful years, the two 
clients realized that the formula had 
the potential to become a restaurant 
chain, thus opening two new venues 
in 2008. Presented here is the first of 
the two that opened in Amersfoort,  
Dutch. Again, all have tried to create 
a restaurant that is inspiring and fun 
for children, while comfortable and 
enjoyable for their parents. This in 
an integrated rather than separated 
manner, which is more usually the 
case. The space is  characterized 
by a monumental farm style roof 
composed of huge massive wooden 
beams. Within this space, a playful 
world has been tried to creadted by 
placing furniture and elements that 
form crossovers between objects and 
furniture or furniture that refers to the 
space itself. 
For example,  a  table becomes a 
window, a bus or  a kitchen.  The 
six-meter-high construction in the 
center looks like an abstract cloud 
evoking something of a colorful game 
while contrasting nicely with the 
handcrafted architecture. One space is 
reserved for children and their parents 
while the other is reserved for adults. 
The adult space clearly fits the same 
world. Only here, the accent is more 
geared towards cosiness and style. By 
the way, Praq means mashed food for 
children in Dutch, however, the plates 
sereved at Praq are very refined and 
tasty.

PRAQ AMERSFOORTPRAQ AMERSFOORT

030 031

MY SQUASH CLUBMY SQUASH CLUB

Designer: Anna Matuszewska – Janik
Location: Poznań, Poland
Photographer: Paweł Penkala

My Squash is a sports club that offers six 
professional squash courts, but also yoga 
and dance classes, aerobic, art classes for 
children, etc. 
The club also features a small restaurant 
and a hotel located nearby. 
The place was designed as a typical club 
that would attract a group of people and 
convince them to stay not just for one 
hour of play, but for longer – that is why 
the investor decided to open the bar and 
restaurant, for the purpose of having the 
interiors equipped with huge, comfortable 
sofas and ensuring the extra activities. 
The designer’s main goal was to create 
interiors completely different from the 
traditional image of a sports club that can 
be seen around us (in Poland). The new 
club was to be modern, easy on the eye 
and surprising. 
It was supposed to be stunning and 
outraging, inspiring and confusing at 
the same time, and surprising with its 
creativity. 
The interior stands out with its white and 
shiny epoxy floor and a nearly fanatic 
consistency in colors. 
The design included the installation of 
fantastic lamps by the internationally 
recognized Polish Puff-Buff workshop, as 
well as Cumulus lamps by Daria Burlińska, 
a young designer.
The designer also used standard Scala 
sofas (Mebelplast) and Dr. Yes’ chairs 
designed by Starck for Kartell. 
 The remaining elements of interior design 
were made to order, according to the 
design. 
It is also important that the investor was 
open to various ideas and did not limit 
the investment to a fixed budget, but 
gave the designer total freedom in their 
creative work.

072 073

054 055 080 081

028 029 088 089



本书甄选了港台设计师们的最新样板房设计实例，每个设计项目都讲究形式

与空间的美感、极富创意，将最前沿最具革新性的家居设计理念送到您的手边，

领略设计给您带来的多位的感官体验。
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原禾室内设计

程翊设计联盟

牧桓设计+灯光设计研究室

思联建筑设计

奥迪（国际）室内设计

光合空间设计

禾筑国际设计有限公司

大荷室内装修设计

金岱设计

宽月空间创意

界阳&大司室内设计

岩舍国际设计事务所

松格室内设计有限公司

G.I.L Art & Design Consultants

Man Lam Interiors Design Ltd.

Danny Cheng Interiors Ltd.
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058 - 059
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074 - 074

Le Bleu Deux

• • • • •••••

Designer: Danny Cheng 

Design Company: Danny Cheng Interiors Ltd. Skillfully making use of color and space, the designer creates a modern home with a 

unique taste, resembling a holiday home. 

A nearly all-white living room is deliberately designed to highlight the spaciousness 

created by the connection of two flats as well as to emphasize the outside scenery. A 

black wall, which is used to conceal the front door, serves to sustain and unite the style 

of the kitchen as well. A set of white dining table with wooden chairs is placed in a dining 

room without any clear distinction, granting the whole living room a natural sense of 

warmth, which put people at ease everywhere at home. Besides, movable glass doors are 

installed at the balcony, blending the indoor and outdoor scenery while letting in natural 

sea breeze and sunlight, so that the house is filled with a kind of natural warmness. 

A simple study room eases the tension of city life. A bookshelf with great capacity allows 

you to pick anything you need at anytime and facilitate your work. A space originally for 

three rooms is used for one single master suite, creating your own cozy little world. A 

big glass window in the suite let in natural sunlight and make sure the beautiful natural 

environment outside is fully enjoyed. One single color tone is used to unify the style 

of the entire house. During daytime, the outside green environment may relieve the 

weariness of your eyes, while at night the tone of white in the room may also allow your 

eyes to take a rest. 

The simple yet delicate layout emphasizes the spaciousness created by the connection 

of two flats, while at the same time retaining the original outside view. The tenderness 

of the natural environment enhances the warmth inside the house, creating a snug and 

relaxing home.

102 - 102
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112 - 113
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Da'anyan Cheng's Residence

The designer is to create a living space without indoor and outdoor segment. There could 

be interaction with life, with inward running green atmosphere, lighting, stream, breeze, 

blossomed flowers, weaving trees, falling leaves, birds’ singing and original flavor of human 

voice.

The designer uses simple and white wall as a natural canvas, to let the lighting of pool 

reflect on the wall, floor and ceiling. These entire scene decorations can be enjoyed all the 

time in every single season. During the night, through the intelligent design of lighting, 

the design makes both indoor and outdoor scene different from that in daylight, without 

the influence of night, providing chances to take participate in any activity both indoor 

and outdoor in the night.

This proposal does not cover large areas, fully-equipped with open kitchen, dining table, 

wall cupboard, ceiling lamp, desk and tea table to satisfy the owner's demands, even 

making it tailor-made for the owner.

Designers: Po-shen Kuo, Wang Yi-wen, Wang Ching-wen 
Design Company: Free-interior Design 
Area: Interior 82.5 m²•••Exterior 118.8 m²
Materials: Weathered Wood, Flat Iron, Rosewood, Marble, Diamond Tan Floor, Xi Danzi 
Photographer: Sam Siew Shien 

012 - 013



cooperation partner

ISBN 

978-988-19707-1-8

SIZE

246 mm*290 mm

HARDCOVER

303pages

PRICE

298RMB

本书介绍了永康81样板房、长虹峰华样品屋、雅致新古典大宅、海逸豪园、

Mix&Match、愉景湾、巴黎皇宫样品屋、新美式殖民地风格、淡水新横滨、淡水吴

公馆、南京西路黄公馆、御品苑样品屋、龙江路刘公馆、景美蔡公馆、Clean—

Cut、单身豪宅生活、世纪馆等室内装修案例。

stylish home 
interior

澄璞空间设计

春雨时尚空间设计

德坚设计事务所

格伦设计

光合空间设计股份有限公司

建构线设计

京磐设计

绝享设计工程有限公司

科宇设计实业

林文学室内设计

明楼联合设计

邱诚设计

夏川设计

岩舍国际设计事务所

演拓空间室内设计

异国设计
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ADDRESS
Room 31B, Building 7, yangriwanpan, Haide 3rd Road, 
Nanshan District, Shenzhen, China

TEL
+86 755 86586558

FAX
+86 755 86586558

E-MAIL
info@hi-design.hk

www.hi-design.hk




